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How design
should be don(y

A good design is a mixture of a bit of knowledge and an
incredible amount of passion.

It has driven me from the beginning to get design right.
This compulsion to create something beautiful from the
ground up.

Starting from nothing more than a little inspirational
thought that embarks itself to a stream of creativity driven
by a healthy amount of passion. There's nothing more
precious than being proud about your design even if it is
legacy work. Of course your own aesthetic standards will
develop overtime. But good design should be timeless
instead of a periodical hype. In this chapter you will
discover how remarkable design reaches a good outcome.

Every user-interface design follows up a standard set of
rules. Ever since | am working on User interfaces | prefer
following up the following basics:



INCLUDING

Device

Today, there are many sizes and classes of devices, each
with varying features and use cases. Web designers have
been handling this challenge for years using responsive
web design. The idea is to design and build fluidly, to allow
the interface to adapt to different conditions so that it can
always provide an optimized experience for a particular
device.

One of the most important characteristics to note is; On
what type of platform will this user interface be used?
Nowadays more and more applications are used on
different platforms. From Watch to Television or Virtual
reality. It's not just the regular smartphone or tablet
anymore. A good user interface design should bring
great user experience with it. Applications on all devices
should be consistent regardless of which one you're
using. Usability consistency is key for the user that has
multiple devices.

Navigation

After defining the devices that the user interface will be
used for, the navigation structure is really something to do
right. Recently, a lot of applications include the hamburger
menu sticking to the top far right or left corner. | strictly
disagree with this navigation 'feature'. The hamburger
menu constipate too much content for the viewer. A quick
and easy way to navigate has always been more user
friendly. There for | suggest using a action bar of some
kind that is including the main goals defined by clear icons.




Wireframes

A lot of designers jump right in the digital designing
program after doodling a bit. Sometimes that'll work but
we want to do it right. A wireframe will give the designer
and the client a good preview of how the application is
going to work, what pages there will be and how they
interact with each other. In the early stage of being a
designer it can be a pity to really focus on how the pages
interact with each other rather than how they look. Me and
my team in Ediso use Balsamique to create wireframes.

Color

Your choice of color is really depending on the branding
or mood you're willing to give to the user. For the most
of my designs color should be unexpected and vibrant.
| once was learned to always choose a primary color for
your design that matches the branding. Followed up with
a secondary color that will be used for sections like; action
buttons, clickable text or iconography. | personally go a
bit further than that. Start with the mood you're willing to
express to the user. If that's a bit hard you can ask yourself
some questions "Will it be dark themed, Light themed?".
"What is the purpose of using the product." Should color
trigger the user or is the textual content more important.
After doing that you get a clearer picture of what you
should or shouldn't do.

Typography

Typography is something really beautiful. "Hey, | am not
talking about Comic Sans MS". Having a good typography
will really finalize your product at it's finest. in other words
choosing a good fitting font is vital. Make sure the font
is a web-font. Know what size you need to use and be
consitent in a particular size. Distinguish title sizes by
giving them a fixed size. For instance:

o Big title 32 PT

e Normal title 26 PT

] Subtitle 22 PT

. Large reading text 18 PT

J Normal reading text 14 PT
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Green Army App — A Socially Responsible App.

Bang 0OS — AWhole New Operative System.

Andre Carioca

Greon Army




Project 1

Green Army App

What is it?

WeGreenArmy is a movement focused around the
gamification of environmental social responsibility. It
allows regular individuals and companies to create “Green
Armies” to improve the environmental impacts placed
on society. The platform will encourage businesses and
individuals to perform environmentally friendly tasks by
facilitating the process of both organizing and promote an
event.

The app plays around the army concept, by assigning roles
to users with different responsibilities. All users starts
as a "Private" (they just participates in activities) but can
become "Captain’ (Manages the organization of an event)
when invited by "Generals". Generals are both individuals
and companies that take initiative to create an event.

Design

The challenge here was not to fall into a "heavy army
environment”. | wanted the app to be friendly and inviting,
regardless of the taste/knowledge of the user towards
army atmosphere. | went for a flat approach, with soft and
lively colors, avoiding with this themes like dark green
patterns or skeuomorphic star/medals. By designing
gentle characters and combining it with rich illustrations,
the overall look of the app is very inviting to all sorts of
user. Even though | always avoid it - just a matter of taste
- | went for rounded corners everywhere to enhance the
overall feeling of friendliness (you can notice it in the logo,

personas, badges and medals).

I started with the mobile application first. A grid of 8x8
for type, and 4x4 for elements was followed by a modular
approach. The idea is that you only see the information you
need, when you need it and always in context.

This rational then was also applied to the website (to this
date, just a concept) where the different information is
displayed within contextualized cards and shown according
to the user's need.

Inspiration

| was greatly inspired by websites/apps like Zomato
(amazing gamification and "user roles" engine); Duolingo
(with a good collection of badges and great balance
between professional/amateur tool); and Google Now (with
their "card" system and contextual information).

Small Details

We worked with a lot of different people. We gather
insights from environmentalists, entrepreneurs, marketing
specialists and even a philosopher! To help with the
gamification part — which takes a huge role in the app—,
we worked side by side with Duarte Harris — philosopher
and designer that developed a gamification framework and
established all the metrics that the system would provide.
Each action was identified and Points were attributed
accordingly, while the progression was defined as linear
and incentivised through the use of Badges.
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Bang OS

What is it?

Bang OS is my own take as a visual designer on what
the perfect Mobile Operative System could / should be.
Combining the best of all the OS's in the market (iOS,
Android, Windows Phone, Blackberry, Ubuntu,..), Bang OS
is unique in its own way. Thinking about the future, | made
it so it would be functional without the use on any physical

buttons or softkeys — which ultimately leads to a bigger
screen real estate—.

The navigation was based on gestures like swiping from
the bottom to access the home-screen or swiping from the
left to "go back". Also innovative was the use of shadows
to establish hierarchy between content and the addition
of a central "Messages Hub" that combined all your
conversations (Whatsapp, Facebook messenger, SMS,
Skype, etc...) just a swipe away from your homescreen.

Design

Back in 2013 — when | started designing Bang OS—, in
a time when Apple's skeuomorphic designed ruled and
Material Design hadn't yet been released, the flat / drop
shadowy design was still a myth. The closest we add to
this was Windows Phone with its minimal approach.

| delivered this concept as my final academic project
roughly 3 months before Google's MD came to the
market. | took great pride to see that the same principles
that | had applied to my ideal OS had also been thought by

the team at Google. The idea of using shadow and depth
to achieve a better hierarchy was something that wasn't
yet used in scale, but to me made complete sense.

Defining a solid palette, and designing close to 100 system
icons that could stand "in vogue" for a more then just 1
year, where some of the challenges that | tackled.

| created close to 200 screens (even though it is clearly
a concept) and discovered for the first time that Adobe
Illustrator as a limit of 100 artboards. Conceptualizing
all the standard apps like Mail, Weather, Phone, Notes,
Browser, Music, Photos, etc, proved to be a great
challenge within the 5 month it took me to design Bang
0s.

Small Details

The icons in the home screen are — still to this day —
mostly static. Apart from iOS that actually as a functional
clock as the "clock icon’, or windows phone with its live
tiles, in general the app icon displays nothing but the
logo of an app. That's a wasted opportunity! | merged
the concept of widget with the app icon itself to create
something more lively and useful. Taking for example the
photos icon that displays your latest photos, the music
icon that gives you contextual controls or the weather
app that displays the current weather conditions, this
were some of the few small details that you can find all
throughout Bang OS!
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Bank Experience

Bank experience has a slightly different story about its
creation. It is not designed for money; it is designed to
make banking experiences more lively, vivid, simple and
user friendly. | got a call from OLA cabs and they liked
to have me as designer to join their team. So as the task
they told me to create an app that would encourage
users to use the bank app, since current bank apps are
really very clumsy and objectiveless. They are zero from
user perspective. SO | take up the challenge and design
something GREAT!

Bank
Experience

Experience Banking on mobile
like never before
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Experience Banking on mobile
like never before
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Easy Mobile banking

Now experience very easy, reliable and fast mobile
sanking available for your iPhone and android devices
stay tuned to latest offers and much more now on
your smart phone

Prevalent ways for saving

With offers and other important infos you can

save a

lot during credit or debit, to increase your banking
experience and make it more delightful to use it

Brief Analytics
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APP Ul /UX DESIGN

Glucopix

Glucopix is a personal Ul/UX design project of a diabetes
management app for iOS. The project’s goal is to make a
significant step forward to diabetes management and give
a powerful tool in the hands of the patients. As | am also a
diabetic person, I've tried to think as a potential user and
focus on the most relevant aspects and features a user
can take advantage of.

Glucopix aims to make everyday diabetic activities such
as documenting glucose levels and finding solutions,
much easier and more efficient. The app’s tone of voice
wants you to feel happy, confident and safe. There are six
brand colours, each representing a feature. All of them
deliver simple, efficient and beautiful methods of diabetes
management. Any features can be disabled upon needs.

Donat Bali Papp
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Ilvan Stoilovskikh

Ivan Stoitovskikh s Visual Designer
based in Kiev, specialising in User
Interface and Brand De A
He craft brand identities and digital
experiences for various brands

from startups to big companies
Solving problems and creating new
visual languages his my biggest
passion. His technical background
makes him think of design in a
structural and humanistic way.
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Project 1

Brief Pay iOS App

/ Design Agency: Firstsquad - Permanent Design /

Brief Pay is an iOs app that lets you use your phone to pay
for things in shops. The app uses the QR code technology
to secure the transaction.

Project 2
CM-02 APP

/ Design Agency: Firstsquad - Permanent Design /

CM-02 Photo Stream iOS App U're in control of ur privacy
on application with privacy controls. Post high quality
photos to ur stream. Set up access to each channel.
Design focused on minimize color line grid of reduce the
overall complexity and more concentrate on contents in
order to optimize the user interface.
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APP Ul /UX DESIGN

Concept for Some Potential Apps

This project is just a concept for some potential apps, we
never had a chance to actually build those apps but the
images are still worth sharing, some pages like calendars,
login pages and walk through.

7

SIGN UP FOR A NEW ACCOUNT

Hamed Akhtari

cal Tools i+ APP
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Igor Savelev

lgor Savelev is a designer and art
director, focused on d
digital products with p
interaction, UX and technology

ign for

on for

Based in Russia, work all over the
world.
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Project 1

Families App
/ Design Agency: Firstsquad - Permanent Design /

All family events, anniversaries of your friends and family,
birthdays of their children - in one app!

It is hard to remember all the events of your friends,
wedding anniversary or birthdays of children. Track them in
this app.

No longer need to keep tens of reminders, alarms and
notes - it's easy to configure the application once and use
it every day.

Project 2
Kama iOS Ul Kit

/ Design Agency: Firstsquad - Permanent Design /

A huge modern & useful i0OS Ul kit, carefully assembled
for Sketch & Photoshop to make your workflow efficient
with maximum productivity. Each component in this Ul
Kit is fully customizable and easy to use. Pixel perfect
vector elements, grid, and well organized layers. This huge
pack of Ul elements is just the thing to make your next
application pop!
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Kama iOS Ul Kit

Google Fonts

Ul kit is made with 100% free font - Lato, it is available at
Google Fonts. Use it or set up your own favourite font family.
Everything is customizeble

AlAl ~\ N
Well layere

Pixel perfect vector elements and grid. Well orginized layers and
groups. Each component is fully customizable, easy to use & carefully
assembled in Photoshop & Sketch.
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John Noussis

John Noussis is a creative thinker,
a problem-solver, a Digital Product
Designer driven to create and
bring new ideas into life. Having
a multidisciplinary approach from
the fields of Industrial Design,
HCI, Graphic Design to Branding,

he thinks beyond the obvious and

he delivers experiences, digital or
physical, that revolve around the
users and their needs. Always
eager to explore new aesthetic
paths, he designs product
experiences that combine form

with function

APP Ul /UX DESIGN

Airbnb - Google Material

/ FPhotography: Airbnb, Unsplash /

| really like what Google did with Material Design an
Android L. So | designed a case study for Airbnb with the
guidelines that Google has for Material Design.

@ airbnb

GOOGLE MATERIAL
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APP Ul /UX DESIGN

The Flow

/ Designer: Lukas Mayzlan /

The Flow project is about empowering women through
positive reinterpretation of the female hormonal cycle.
While a man is relatovely simple, a woman really is four
different women in one. Depending on where in her cycle
she is, a woman is a lover, mother, porn star or wise
women, you only need to know which one when. With this
simple yet powerful insight women and men can suddenly
understand a lot more about what our natural hormonal
doping means for woman's physique, sex, shopping,
relaxation, happiness or even work and leadership styles.
Lucia Lukanova wished to bring this knowledge to women
and men around the world in the most inspiring, beautiful
and simple way possible. Going through multiple iterations
of the best approach and design herself she approached
me with request for help. Lucia wanted to create and
app to not only track women's periods and fertility (as
many other apps do!) but go way beyond that teaching
women and man about hidden female powers described
by ancient wisdom and modern science of endocrinology
alike.

The design of the app is based on its name - The flow. In
this case represented with rainbow colors in clean and
elegan way. Using of the app should be as simple as it is
and that's why for example on the landing screen you can
see only one big button.

|
|
|
|
|
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APP pages

Get into the flow!

ACCEPT & NEXT

TERMS & CONDITIONS

About this app The Flow

Natalie

£ SETTINGS

@ HELLO@THEFLOW.COM

f BECOME A FAN ON FACEBOOK Christine

£ SETTINGS
f WWW.THEFLOW.COM

Terms of use My links

Privac policy About this app
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APP Ul /JUX DESIGN

Expendra - Mobile App

Expendra is a robust expense tool that will help you to
reach your financial goal.

Simple slide menu design to provide easy navigation for
your APP.

Get a full summary of your incomes and expenses.

You can add your regular daily expenses.

You can plan your monthly budgets all in one place.
(Food&Drinks, Coffee, Education)

Get a full detailed invoices with your payments and
transactions you have made.
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Me Post Branding

Me Post Branding (aka Me,) is a
London based design and brand
consultancy that creates strong
visual concepts to inspire people
and activate brands. Founded in
2013, by Mirco Colonna and Eva
Miguel, Me conceives produces
and publishes commercial and
cultural projects for national and
international clients across different
industries.

Focused on a process of research
and inspiration, Me's practice
is defined by a multidisciplinary
approach to design and visual
communication.

Gaz [Practicel Tools
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Urban Massage

~

/ Creative Director, Ul/UX Designer: Eva Miguel, Mirco Colonna
Developrent: Giles Williams (Urban Massage Team) ’ 1

Urban Massage is an on-demand mobile massage service
connecting people with professional therapists in the area.
We have been asked to build an exciting brand and app
from the ground up, from logo and colour palette to user
interface and experience.

Working closely with the UM team, we took the ideals
of the business as starting point: a health and wellness-
focused approach to everyday life in an urban context. This
inspired the narrative and identity system of the brand as
we moved forward.

Our logo concept has two elements: a symbol based
on the company initials and a bold, simple word mark. A
square grid and a series of intersecting circles were the
basis of the initials, suggesting both an organic shape and
two hands working together.

We focused on the app design, the key expression of
the brand. We developed an intuitive app with a 3 steps
booking process that allows the user to order a treatment
in only 30 seconds.

The colour architecture was an essential part of designing
a seamless user experience. We needed to use colour
to highlight different services on offer and to guide the
user through the process, while tying the colour palette
in with the branding. Working with UM Marketing team,
we came up with a bespoke colour palette to convey a
healthy message and express the personality of each



key expression of the brand. Urban Massage directors LfS{-'} G/GI’Y’FGNT
were clear about what they wanted. A three-step booking i
process that takes 30 seconds. We used those key steps

as the backbone of the user experience.

After 1 year from the launch, the Urban Massage app is
revolutionising the world of on-demand massage therapy
in homes, hotels and offices. They seamlessly connect
their customers with the elite, fully qualified and insured
therapists online, taking the first step in becoming
everyone's go-to-place for a professional, consistent and
trusted massage - in urban areas, all-over.

URBANMASSAGE




APP pages

/

BOOK A MASSAGE

MY APPOINTMENTS

IT’S TIME
TO RELAX

\

—~
-
—

fas [PractcaiTools | AP

URBANMASSAGE

YOU ARE
IN CONTROL

DRIFT INTO
RELAXATION

Unwind with a s
massage. Satisf

TRUSTED,
RELIABLE
AND
INSURED




Sports Massage

“ iy
e 260
90 Minutes $70

Deep Tissue

¥ ¥

60 Minutes E6 O
90 Minutes ﬁ 70

£60
90 Minutes p7n

< How Long For?

Anti Celulite

“ .

60 Minute £6O
90 Minutes ‘C7ﬂ

APP pages

Urban Classic

282

£60
F£70

Pregnancy

[ 2N 2]

£60

£70



Jay Lee

Jay Lee is UX/UI design student
from Korea. He is 26 years old. He
is majoring in Digital media design

at Hongik University. He interested

in Ul design, espe
design

y interaction
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Nest App

The designer was trying to redesign a nest app through
the interaction design and card Ul.

Also mint-green gradient animation flows on the
backgrounds continuously to express the keyword “Echo”




NEST REDESIGN
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Map App

Map App is the most convenient app for travel in Kharkiv.
This is your personal guide to the most interesting places
in the city.

You can choose the popular routes or you can just enter
how much time you have and what do you want to
see and you will be offered the most convenient and
interesting routes. Explore new places, make purchases
and enjoy with Map App.

Olga Uzhikova
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SSG PAY - Easy Payment Service

/ Designer: Sabum Byun, Bongho Chai, Jeonghyuk Won, Youjin Jeon,

.

s, Hee Jung, Jeangho Kim, Hyeyoung Jung, Kiwon Jang, Jihye

Won, Mira Jeong
Chent: SHINSEGAE I&C Vi

SSG PAY is combined payment service that enables users
to pay in its virtual money, SSG MONEY, and on ordinary
credit cards. Users can have an integrated payment
experience that encompasses saving loyalty points,
issuing receipts, gift certificates into SSG MONEY, etc.
User patterns were analyzed and a flow that shortens the
payment procedure was established. The user interface
is intuitive, so that anyone can use easily the payment
methods. SSG PAY aims to provide satisfying experiences
for customers with its flat design and witty colors and
icons. In addition, it emphasizes spaces and blanks to help
users focus on the contents provided.

SHINSEGAE is a familiar brand to customers as it has
various distribution channels, including super markets,
department stores, online malls, etc. Against a backdrop
where many companies jump into the mobile payment
market recently, SHINSEGAE prepared for the advance to
the market for the first time among Korean distributors,
backed by an advantage of its 20 million members.

SSG PAY is combined payment service that enables users
to pay in its virtual money, SSG MONEY, and on ordinary
credit cards. Using this SSG PAY application, users can
have an integrated payment experience that encompasses
saving loyalty points automatically, issuing electronic
receipts or receipts for cash payment, using coupons,
etc. Moreover, users can charge SSG MONEY, exchange
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loyalty points or gift certificates into SSG MONEY, and give
SSG MONEY to others as a gift.

To provide online and offline payment experiences in
SSG PAY application, user patterns of each occasion
were analyzed and a flow that shortens the payment
procedure was established. Furthermore, the user
interface is intuitive, so that anyone can use easily the
payment methods, including SSG MONEY, credit cards,
and combined payment, without learning how to use
additionally.

As it targets young and trendy consumers in their thirties
to forties, who are familiar with mobile devices and have
purchasing power, SSG PAY aims to provide satisfying
experiences for customers with its flat design and witty
colors and icons. In addition, it emphasizes spaces and
blanks in the layout by reinterpreting the motif of payment
methods for the mobile environment and minimizes lines
and faces to help users focus on the contents provided.
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APP Ul JUX DESIGN

Elpay

El-pay-intelectual platform, that is implementing integrated
solutions on reception and processing of online payments.
We have developed a web-site and new interesting
applications.

ELPAY

El-pay-intelectual platform

R
;SPONGE%

DIGITAL AND DESIGN
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intelectual platform, that is implementing integrated solutions
on reception and processing of online payments. We've developed a
web-site and new interesting applications
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STRV

STRV is a top-tier, one-stop mobile
app development shop working
with top-tier startups and brands
We have developed more than 100
mobile apps for i0OS and Android
With 50+ rock star developers
and designers on our team and
three offices in the US and Europe,
STRV is the preferred partner of
dozens of companies which benefit
from our high-quality code, sleek
designs and super fast turnaround.
We have worked for some of
the most prominent startups like
Caviar, ClassDojo, SpoonRocket or
Geekatoo as well as established
companies such Spark Networks.

56 [PrectcalToors || APP
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Project 1

Basil App
/ Designer: Ales Nesetril Client: Basil /

Basil provides you with a new and better way to pay your
restaurant bill using your mobile phone. You can quickly
add vyour tip, split the‘gh'éck, and make a payment in just a
few seconds. The client already had a beta version of the
app running as a mobile website and asked STRV to build
a native app for i0S, integrate new features and redesign
the entire user interface.

Project 2
Red Points App

/ Designer: Ales Nesetril Client: Red Points /

Red Bull Red Points is an unofficial health/fitness app
concept made with love for extreme sports. Just pick your
favourite extreme sport you love, track your movement
and get rewards in form of free Red Bull drinks to recharge
your energy. This project is not officially connected with
Red Bull. The whole idea is to present possible service/
solution. It's not made for any commercial or business
purposes.
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Red Points App

RED ByLL ENERGY DRINK

GET REWARD

acnvimy REWARDS.

620 RPTS

RED BULL ENERGY DRINK

GET REWARD
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APP Ul JUX DESIGN

Dailymoment

BRIEF

Dailymoment is an android lock screen application that
suggests a new method of displaying today’s schedule.
Once today's scheduled is registered, the schedule icons
are presented on the lock screen in a chronological order.
Each icon differs from a category to another and changes
along with time.

IDEA

Countless agenda apps are available at application store
nowadays. We record numerous events on our calendars
with a vast range of work, exercise, project deadlines,
plans with friends, anniversaries and etc. Most of the
calendar applications provide unilateral notifications when
the time of the event has come. Alarms that simply pop up
during the day is a dull interaction that lacks continuity. Our
daily routine, whether true or not, seems rather static and
still inside a simple calendar, grid, colors and stick forms.
While acknowledging that each schedule application has
its own advantages, DAILYMOMENT strives to become
the most lively and fresh calendar app.

DESIGN CONCEPT

The most important characteristic of DAILYMOMENT is its
lively icons. These icons change in 10 steps according to
the user's actual schedule. Once a lunch date is recorded,
the icons fill with color as the appointment draws nearer;
the icon fades during the time of appointment and finally
is left with an empty icon when the appointment is over.
People look through their smartphones more than 50



times. In order to show the continuously changing icon
in real time, we have established the icon in the form of
timeline on the constantly viewed lock screen.

The icon is further displayed also on the smartwatch
screen. Daily moment'’s icon conceptualizes the daily life of
people; we designed it by recalling our prior experiences of
placing the stickers on the diary calendar. In order to make
the change and the shape of the icon more detectable, we
used strong contrasting stroke features and filled it in with
conspicuous colors. We have made it seem like placing
a sticker on the smartphone screen. Daily Moment has
50 icons that change through 10 stages. The user selects
a category that is most relevant with their schedule,
and chooses an icon within the category that best suits
their schedule. The user then can start the day with their
changing icon. In order to effectively portray the icons
which are linked throughout 10 stages, we designed the
icons in a linear form and expressed passing time through
gradually filling in colors.

5 &S S S G 6 8 86
g EEE

A B BT N N N

o R R om om R m
R S
PR R G G GG BB
i & @ W W i W W
ohom o oW oW oW Bow oW
A I
ENF S . R
W A A W W W o o .
EEEEEEEERER
i G @6 46 @ @6 B b &b &b
HE oM WL R R R BR R R at
OV s e e 9w e vy

APP graph




APP pages

064 | Practical Tools |! APP



/Dai/gmoment i

Catch your every moments.

UNLOCK THE SCHEDULE
EVERYDAY, EVERYTIME.
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APP Ul JUX DESIGN

Pibox - Messaging App
/ Client: Pibox /

Pibox is a cloud-based messenger with ability to send files
of any type and size in original quality.
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APP Ul /UX DESIGN

OnMe App —That's ok, it's on me!

/Title: OnMe App

Interaction Desigr
Made in META ICG

What is it?

OnMe is a mobile application that allows its users to share
experiences together, through a process of matchmaking
based on eating out. OnMe is a different dating app
that provides the tools to meet new people without the
negative connotations of dating apps. It differentiates itself
by resorting to a restaurant database API, which will allow
users to make better decisions regarding the restaurant
they want to have dinner/lunch at: one of the users has to
invite and pay the bill for both, they choose if it's “On me”
orit's “On you”

You don't swipe people, you swipe invites. Anyone can
make a post and invite the community for a meal. Simply
choose the time and the place and wait for responses.
Then use the in-app chat to better arrange your meeting
and enjoy your date!

Design

The app will be launched initially for the android market,
therefore | was drastically inspired by the material design
guidelines. Since the framework of the app added an extra
level of complexity, with the creation of invites (compared
to Tinder, where you simply swipe), it was important for
me that OnMe breathed consistency with the android
ecosystem. Avoiding the “shock” you have when you
see completely new interactions was always a must, so
that the user feels familiar with what he sees and knows
immediately what to do.

Andre Carioca




Small Details Very often this process goes somewhat like this:

What | especially love about the app is the interaction  First profile photo > Click > Wait 2 seconds > See the
you use to see more photos from a user. This provides  same picture full screen > Swipe > Second profile photo
the main core of the app with an extraordinary sense  With ONME | simplified this flow to the bare minimum:

of fluidity that can only be perceived when handled! (I'll  First profile photo > Scroll down > Second photo (keep
provide a mockup to illustrate this) pulling and see all of them)
( )
Swipe Left Pull Down Swipe Right Shake Device
To pass invite To see more photos If you wanna meet To undo swipe

V4Nl 1230

To see more photos

Explainer

Lorem ipsum dolor s




Caroline, 25 -
Wants to meet in Atalho Real, Princepe Real
Tomorrow, at 9:00PM

Hope you like sarcasm and being insulted
If you're wondering why I'm so funny, it's

V401230

& Notifications

PENDING

Atalho Real, Princepe Real
Tomorrow at 21:30
Anna, Mary and Chris wanna meet!

PIEO -

Popolo, Calis do Sodré
Saturday at 21:00
Susan and Laura wanna meet!

%e

*HeO

Atalho Real
Aug 25,2015 at 21:30

Are you sure you wanna go on a
date with Mila?

CANCEL ACCEPT

Marcus, 27 -

Hope you like sarcasm and being insulted.
If you're wondering why I'm so funny, it's
because | used to be fat




Prakhar Neel Sharma

Prakhar Neel Sharma ,a designer
born and raised Indore, India

where he works with the incredibly

talented team at Helpkarma. He
struggles to find the perfect ‘job

title', but likes to explain himself as

designer and maker. He will always
design and create things, ranging
from digital products to almost
everything in the physical space
He ts primarily motivated by solving
problems and always questioning
the status quo, which leads him
to a lot of exciting challenges and
projects most of the time

He always has a simple and
profound concept. Do your best
and the rest will follow. If you do
great work, clients will follow you

WEB Ul /UX DESIGN

Project 1
Arabsat App
Arabsat approached to create mobile app for their

information, so we decided to go with THE minimal and
edgy look to enhance user experience.

Project 2
Community App
The designer created the mock up for a community app,

whose function is simply to join, form, play, create, and be
socialized... Currently its functionalities have changed a bit.

b
ARABSAT

Community



Arabsat App
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Leading communicatiohs
satellite operator in the .
Arab World

LEADING SATELLITE OPERATOR

With more than 20 member countries, the organization plays a vital role of
enhancing communications in the Arab World.

TV AND RADIO
CHANNELS
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Community App

Concept

Activities

Have an eye on group activities to be with the game

Activity Mutual Friends info
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Community Chat

Very easy access to chat with fots of features and fun

Walkthrough

New to the app? Don't worry here's a quick tour to show what it does

s % 1 e,

s

Explore surroundings by location, add pecple.
create event and do much more.
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Black App

THE COLOR

Black is the darkest color, the result of the absence of or
complete absorption of light. It is the opposite of white (the
combined spectrum of color or light). It is an achromatic
color, literally a color without color or hue. It is one of
the four primary colors in the CMYK color model, along
with cyan, yellow, and magenta, used in color printing to
produce all the other colors.

THE CONCEPT

Do you wear only black clothes? Do you buy only black
things? Are your favourite color is the #0000007 If you
have a black fetish, then you're in the best (and probably
most blackest) place. Black is an application made for
the ones who have a boundless obsession for the black
color. Black is the first app where you can browse through
thousands of (only) black stuffs.

THE DESIGN

Defining black from a visual way was a straightforward
task. The color tone of it should be black, the typography
should be elegant as black, and the layout should be
simple as... black.

TRIVIA

In the 19th and 20th centuries, many machines and
devices, large and small, were painted black, to stress
their functionality. These included telephones, sewing
machines, steamships, railroad locomotives, and
automobiles. The Ford Model T, the first massproduced
car, was available only in black from 1914 to 1926.

yay7a

Viktor Voros
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PCKG

nanent Design /
manent Lesign

PCKG is an iOS App crafted for creating, viewing and
sharing the media content. User experience design based
on Shaolin's monks best practices.
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Hello Mondey..

Hello Monday

Hello Monday
Agency
Denmark. We ¢

ideas, produ

ct th s of brands

to the hearts of their users
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Project 1

Google Ideas

In oppressive countries, people fight daily against digital
attacks aimed at preventing the exchange of ideas and
information. Google Ideas believes the right tools and
technology can give them the power to fight back.

The story

Safe access to information is a right you and | may take
for granted, but for the people living under the threat of
violence and repression, a free and open Internet can be a
matter of life and death.

Google ldeas is a global think tank using technology
to support free expression and access to information
for those who live in unstable, isolated, or oppressive
environments. Founded on the principle that the next five
billion people to come online will face far greater human
challenges than the first two billion, Ideas focuses on what
access means from the moment the broadband is laid.

They ask questions like — Is it secure? Is it used to
repress people? Does it enable or restrict freedom of
expression? The answers to these questions then prompt
technical innovation — as software, hardware, or a platform
— towards tackling these challenges.

We created a place for them to share their latest products
and ventures, but more importantly to share the stories of
people on the front lines in this fight against repression —
NGOs, independent news sites, and journalists who have
battled against the constant threat of hackers and DDoS



attacks, and have been able to use Google Ideas products
to keep their efforts online and ongoing.

The project was initiated with a very important question:
How do we reach the very people that could most benefit
from these products?

The Google Ideas site is more than a destination for
product downloads. It is a platform to share real stories
from real users around the globe. Through a continuing

series of audio interviews, we will hear about the digital Hissiitipedby
threats that impact journalists, human rights groups,

activists, and the billions of people coming online for the Hello Monday
first time.

In an age where the Internet is often the catalyst for
massive political and social change, it's important that now
more than ever both these stories reach a much larger
audience, to raise awareness and help get the right tools
into the right hands, as soon as possible.
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Tube Kids

Proie
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Hello Monday and YouTube got together, and in the
beginning of 2015 we announced the birth of our love
child, YouTube Kids! A safe place for kids to play. We were
asked to help create a safe video environment that parents
can trust, where kids can find amazing content that's
perfect for them, and where both groups can have a blast,
together. We designed the entire brand identity, including
the product interface. The kid-friendly Ul uses icons and
tips that any young mind can easily understand. Inspired
by our own childhood best friends, invisible pals, and
favorite toys, we created an animated character sidekick
that guides each child through the app, and grows along
with them. The visual identity draws from the original
aesthetics of YouTube, the mother brand. It's fun, quirky
and embodies the YouTube Kids brand.
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INTRODUCE

Travel App

Travel around the world with new Journey App to the most
beautiful and amazing places in the world. This app allows
you to find spots that you want to see and create a day-by-
day itinerary for your journey.

STUDIO

Inkration Studio
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Igor Savelev

APP Ul /JUX DESIGN

iSocial iOS Ul Kit

This Ul kit includes all necessary screens to create social
app design. It includes 15 screens in one .psd and .sketch
files.




screen
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It is a sharing network of photos and recipes. 0O S SMIUM
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APP Ul /UX DESIGN

Pizza App

After short research of similar applications | have started to
wondering what should | do to stand out my layout from
others. | have decided that | will use dark color scheme
because other apps used mainly light colors. Moreover
I ' wanted to strongly exhibit the products, | wanted user
watching the products could feel it very sharp, in really
plastic way. | have decided to use dark wooden table as
a background and dishes should slide over it when user
choosing what he wants to eat. We can't see it on the
static images but app should be rich-animated for example
with leaves moving over table and other parallax effects.

| could describe my design style as simple and clean,
strongly grid based with bright and fresh colors. | don't like
when the layout is chaotic, irregular or when the design is
too rich. | think we should remember that everything what
graphic designers do is primarily the tool which should
be easy to use and user-friendly. | always try to keep the
balance between nice look and usability
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Your cart

TOTAL

YOUR ORDER IS BEING
PROCESSED

HOW CAN WE HELP YOU?

DELIVERY cARRY OUT LASTORDER




Marcelo Siqueira
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Pangaea

The challenge

The challenge begins with the search of an innovative
way to connect J. Walter Thompson's employees and to
improve the connection between all the agencies.

Insight

To develop a software to connect people and transform
the experience of sharing information between specialists.
Starting with connection, the user becomes the center
of all communication and, therefore, search and spread
information in a cyclic way, being the main connector
between process, software, project and content.

Solution

Creating a MVP web app, bringing solution to the main
problem. In a first moment, the functions will be tested
on Appweb format, and after a test with real users, will
become a native iIOS and Android app as well. Based on
backend there is Starmind, a code that allows making
connections between anybody and the most qualified
specialist on the area that the problem or doubt is present.
From this connection the app turns into a tool to exchange
information, in which user is able to comment questions
and solve problems.

Brand solution
With the core of creating connections between people
and their constant search versus the information spread,



the main tool of the entire process and the software are
the users. They are the center of the information and a
significant part of the process, being able to eliminate
doubts with a perfect solution for any situation (the
knowledge shared between people). In this way, we
named the app of “Pangaea’ a reference to the Earth's
phase when all the continents were connected as one.
The centralization of all this operation is the user, they are
the key to the entire app. To figure it out the user on the
graphic construction, we designed a central circle that
builds the entire typography.
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O'RUN

O'RUN Application is a school project made for my
first year at Gobelins with Adrien Scholaert, a creative
developer. We created this sport application to present
a new way to run. Our application uses the orienteering
race. Orienteering is a family of sports that requires
navigational skills using a map and compass to navigate
from point to point in diverse and usually unfamiliar terrain,
and normally moving at speed.

O’Run is an app to train you mentally and sportily. You
need to think, to create your itinerary and to memorise the
marker. This is a new way to do sport.
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The VOLO Team

The VOLO Team strives to make
travel recording easy and simple.
The team loves traveling, and we
saw the need for a simpler way
to record the trips and moments
of travel. We see how important
experiences are and how precious
the memories are for everyone. We
want to help those who want to
hold on to their memories.

oo [SodlLie| APP)
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VOLO -The Travel Journal

/ Designer: VOLO Team /

Where do you store your memories of travel? VOLO
keeps your experiences alive all in one place. Record your
once in a lifetime moments with words and photos, mark
destinations that you want to remember. Co-author a story
with your travel mates to create a truly unigue story.

We wanted to make recording travel memories fast and
easy. VOLO's offline feature lets you log every moment of
your travel without the internet connection. The simplicity
of VOLO lets you keep your precious travel memories
quickly.

CREATE YOUR OWN JOURNEY

- We focused on making our design simple so that anyone
can record their journey quickly and easily.

You can write notes, add photos as collages, and routes to
keep track of your travels.

LOGOTYPE

- Our logo is the V in VOLO. It resembles the wings of a
bird, and a quotation mark to represent our values. The bird
represents the traveler's desire to fly to a new destination
and the quotation mark represents VOLO's purpose - to
record the traveler's thoughts and experiences.

COLORS

- With VOLO's simple yet fun features, you can store your
travel experiences into a journal entry. This is your home
screen where you can see your story collection. Under



your personal URL, there are flags of the countries you've
been to. The number of flags increases as you write more
stories of your travels around the world.

MOBILE APP
- Qur main 3 screens: My Home, Inspirations, and the
timeline of a journal.

APPLE WATCH

-VOLO is also available on the Apple Watch. Without
having to take out your phone, you can make a new story,
mark your location and leave notes with Dictation.

WEB

- All the stories you write on the VOLO app can be also
viewed on the web. You can share your personal URL with
friends so that they can also read your story.

VOLO is available on the Apple App Store & Google Play
Store.

We hope that with VOLO, people will be inspired to travel
and become an inspiration to others!

Let your travel unravel with VOLO.
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One thing you cant mess
while traveling s discovering
new placesto eat The
American culsing was much-
more diverse than | had exp-
ected, and lobster was one

of them They were absolutety amazing! After

fresh, tender bite, the stress and fatigue from

trip melted away in seconds. Fromnow on|

Put your words and sights alongside your travel companion's.
Create a journal that is truly unique with VOLO's Write-Together feature.

Let your travel unravel with VOLO

Create your own journey e voa amen v win L5

Your notes. photos. routes
VLS lets you keep all your travel memories in ane place
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Jungle Fever iOs App

Jungle Fever is a fashion brand in professional hair care
products. The purpose of the project is hairdressers and
stylists offer the best professional solutions.

The goal of developing applications for mobile phones and
web applications for hairdressing salons was to provide
artists simple and effective tool for scheduling of work.

The basis of design is minimalism and simple light
interface for greater ease of use application. Light
interface was combined with bright red spots, giving
emphasis to the important parts, created a convenient tool
for hairdressers and stylists of all ages

An important influence on the design had an increase
in the space with the addition of "air". Cutting off all
unnecessary achieved pleasing to the eye design with the
good composition and attention to details.

Jungle Fever @

2015

Alex Yurkov
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Map with search and filter are
provide a quick search for the
nearest master.
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Martin Vias

APP Ul JUX DESIGN

Pokédex

01 Re-explore the Pokedex
BREFRGE ThAR

Welcome trainers! In this project which you're about enter,
you will embark on a grand adventure with you as the
hero. Our name is Popo. People affectionately reffer to us
as the Pokemon professors!

Through your adventure we hope that you will interact
with all sorts of inspiration and Pokemon. There for you
might have to use a key gadget to make life easier.

02 Login with Nintendo ID
FEXEIDTOY 1

Login to sync with your current Nintendo games. Every
new game will push the meta data to your mobile Pokédex
or Wristdex. Gather around with friends to share your
statistics, badges and much more!

03 Gotta Catch them all!
BEDETNSITANTELT v v F |

We gotta catch them all right! Now we can easily search
for the right Pokémon by going to the index section. Every
Pokemon is categorized in their generation.

04 Create your own wish list

BEDV v UR MEERLET,

We all have our favorites. create your own wish list and
compare it with your friends. And see what Pokémon is



loved the most among your friends.

05 The trainer card like never before
EnFETiENESER L=~ F

We all know the trainer card that has general information
about you as a player. It shows badges, player name
and playing time. We want this to be one universal card.
That updates automatically with the current game you're
playing.

This trainer card is your Pokédex profile as well. Showing

your favorites, collected Pokémons, overall time played
and collected badges.

06 Unwrap Mystery gifts to reveal mysteries

TORTITBUNERITIRIET

Exiting isn't it? Opening mystery gifts has never been that

much fun. Unboxing upcoming mystery gifts to keep you
updated. Never miss another gift with the mobile mystery
gift notifications.

07 Your humble Wristdex
HIETDFETE POKE VA4 v F

Use the Wristdex wherever you are. Check out the
Pokéradar to discover Pokémons at your current in game
location. Get detailed information from the Pokémons
around you and add them to your collection when caught
in game!

08 Compatible with the whole universe
FHEMITHIG

The Pokédex will be compatible with the whole universe.
available in every language and it will sync with the newest
Pokémon games from Gamefreak and Nintendo.

Brand Promotion || APF
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Sign in with your Nintendo ID

Username

Password

Reset Password

s o

| Q search for past gifts

Wolelly]

Or sign up with

N —
! (Nintendo'ID) =

/’ e | R
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Plus X

Creative partner
PLUS EXPERIENCE FOR YOUR BRAND
BRAND EXPERIENCE MARKETING &
DESIGN COMPANY

Plus X

Plus X has connotations of a
message that "We Add eXperience
for Your Brand” Brand experience
design means providing consumers
with valuable brand experience
through integrated online and
offline designs based on consistent
brand identity. Key brand messages
or service functions can be
effectively delivered when various
media channels meet strategic
branding and marketing plan and
consistent designs. We design
holistic brand experience through
every touch-point such as a brand
logo, UX/UI, motion graphic,
product, space, packaging, font and
etc.

fig [ Brand Promotion [ AP
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29CM - Online Shopping Platform

/ Designer: Sabum Byun, Kihyun Kim, Bongho Choi, Youjin Jeon, Hee Jung,
Hyeyoung Jung, Kiwon Jang, Jeongho Kim, Mira Jeong, Jeonghyuk Won
Client: 29CM /

29CM is an online shop under the motto of “More
differently, More closely.” In Korea, where 70% of the
people use smart phone, we felt the need to create a
mobile app to approach customers "More Closely” and
show our contents “More differently.” Plus X and CRECA
launched a mobile app with online select shop 29CM
which leads smart shopping trend. The aim of this service
is to deliver various brands’ stories of 29CM to customer
anytime and anywhere through mobile platform. The
current consumption of trend is changing from PC to
mobile platform.

We minimized colors, lines and faces to reduce
complexity, while maximizing contents concentration. The
stream of images and digital clock at 'HOME', where users
encounter as they open the app, presents visual pleasure
to users. In case of 'PT' and ‘ISSUE’, dynamic interaction
was embodied by FOLLOWING TEXT technique. Users
can share contents on their SNS by PINCH IN/OUT.
Design, contents and dissemination were designed to be
more different and closer to customers. The app hit No.1
spot on lifestyle category and was listed at No.3 on entire
app store after its release.
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APP Ul JUX DESIGN

Toss Up App

One of the infamous apps TOSS up is redesigned for
better usability and User Interface. The aim is to enhance
user experience and add a refreshing look. Toss up, a
Microsoft Garage project, makes event planning and
opinion-gathering a cinch. You ask the questions. Your
friends cast the votes. Where to go. When to meet. Toss
up lets everybody know.

Prakhar Neel Sharma

'Y,

Toss up app redesign concept

-
Brand Promotion i; APP | 7123
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Toss up app redesign concept

Brand Pro
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APP Ul /UX DESIGN

Line Music Redesign

| redesigned the line music iOS app which is music
streaming service available in Taiwan, Japan and Southeast
Asia. Its design concept is “music is like my friends” So
| designed some interactive animation on <Music play>
screen and <Lyrics view> screen. As for Icon design, it
was designed to give a color point beyond the general line
icon style.

Jay Lee




APP Pages

LINE MUSIC REDESIGN

Be a DJ

Autumn Song :)
By Jay Lee

€ LLIE GOULDING

¥ 621 9Songs .

Weird pop series

By Nakamoto

Light

¢ 838 1‘\,..\.

2015 Love song coll...

By Wu Changx

¢ 253 13 Songs .

Repeat Shutfle Menu Repeat Shuffle Menu

728 | Media | APP
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Hl'zmz_:le- call all line

9:12 AM

Playlist Picks

Talk that talk Trey songz trigga Unorthodox
Talk that talk

Realtime Ranking Q Realtime

-

1 Unstoppable

The magic whip
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Tamer Koseli

APP Ul /UX DESIGN

Teaser App

Client: Teaser

Redesigned the whole app identiy, ui, icon and illustrations
for Teaser App.




TWELVE
MONKEYS

Year IMDB Rating
1995 BI/IC

Ca
Bruce Willis, Madeleine Stoy

MAD MAX:
FURY ROAD

Director Genre
Action & Adventure

IMDB Raling
8,6/10

Cost

Tom Hardy, Chalize Theron, Nicholas Hoult
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Harman Kardon Controller App

The Harman Kardon Controller App works seamlessly with
the Harman Kardon Omni system to let you stream HD
audio around your home. Use the Controller app to easily
set up and customize your speakers, control your local
content in your house and beautifully integrated cloud
streaming content in glorious HD audio.

Friendly drag and drop design allows you to play music in
one simple action, grace design language reflects on both
the products and the app. Elegant animations intuitively
hint the user to understand the flows and interactions in
the app, and highlights once again with the coherent great
design language in Harman Kardon.







APP Pages

Link rooms

Enjoy beautiful sound from room to room, wirelessly.

Grace design
language

T34 [Media] [APP



Graphical user
interface

The Grace design language unifies both the products
and the app. The slash used both in the Link button and
the app icon is a distinctive graphical element of existing
Harman Kardon logo. Elegant animations intuitively
guide the user to understand the flows and interactions
in the app. All highlight the coherent design language
across the product range.

Many popular streaning
services in one app

With integrated streaming
services and Spotify and Google
Cast support, you have access to L4
millions of songs for every room
and everyone in your home.

©OC0eo6 00
1020000




lvan Stoilovskikh
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APP Ul /JUX DESIGN

Player

iOS application that allows you to view streaming video
content.

PLAYER APP

[



PLAYER APP




Martin Vlas

Martin Vias is fauded as one of
the fourteen leading interactive
designers in the Netherlands
Working as a Ul/UX designer since

2012 he joined the interactive
agency Ediso in 2013. And
started a community design

team called Popo. With some
amazing companies like Team
Solomid, AkzoNobel and Motial
in his customer base he inspires
thousands of designers around the
world with his remarkable amount
of passion and perseverance. In the
past years Martin released some
remarkable projects on Behance
He selected three projects for
Artpower that were the most
striking

o | Meda] [APF

APP Ul JUX DESIGN

Project 1

Orbit

Music is found in every known culture, past and present,
varying widely between times and places. Music may have
been in existence for at least 55,000 years and the first
music may have been invented in Africa and then evolved
to become a fundamental constituent of human life.

Today the day we're drown in music from artists all over
the world. People like you and me don't know what
music is still out there. Driven by your mood and social
environment. To give that opportunity, we crafted Orbit.

Project 2
Re Explore Pixar

Pixar is one of the most defining companies that shaped
millions of childhoods. The wonderful experience of their
animations all started with the successful Toy Story. We
decided to bring the magic to the web.

We enhanced the experience of Pixar browsing with
dozens of nice features, such as: Buying the movies
digitally through the web, color plates for the children,
monthly awards, reviews and much more.

INCLUDING

1. Mobile application

2. Desktop website

3. Apple watch application



Orbit

02 The mobile application

01 We embark ourselves in a The Nexus Listen to the magic
new adventure



Project 2
Re Explore Pixar

Mobile application

Mobile is always first in the world of  the end. The mobile application goes with
interactive design. All because we want  some really great navigation features that
to get that fastest browsing experience in is mainly made to be fun and original.

PIXAR

ANIMATION STUDIOS

==



Desktop website

Watch beautiful short films
made by Pixar originally made
to be at the end of a Pixar
movie. Even watch the really
old ones made back in 1984!

Quickly discover and rediscover
your favorite movies by going
to the featured movies tab. We
even give you the opportunity
to watch short films right
away!



Apple watch application

Zapp! Boom! Kapoww! We all
did it, being the Buzz Lightyear
of the family. Shooting at your
brothers, sisters and friends
with your lazer light. We are
proud to introduce you the
Lightyear App for Apple watch.
The futuristic user interface is
all Buzz Lightyear inspired. The
green gradients. The red wrist
lazer. Get back in the days by
buzzing your friends wrist from
miles away.

722 [Media | APP |
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@ WATCH

03 Be Buzz withyour lazer watch!
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Newstone App

Newstone is a new news blog app with new style
design, user friendly UX and extremely interesting idea!
Create your own articles or add favourite articles to your
newsfeed, find new information, read the hottest blogs,
share your expertise and have enjoy this!

OSSMIUM

Ossmium



APP pages

121 PM

Newstone

STYLE

Street Style - Street Style
Photos New York Fashion Week

L

A

K

iProspect /
VLK Architects

STYLE

Duis autem
vel eum iriure

/’/
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Irina Gresh
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Ut wisi enim

ad minim veniam
Duis autem
vel eum iriure




WORLD

Meditations and Wisdom
Inspired By Mountains

Added

0028 8=

When ipsum dolor sit amet,
consectetur adipisicing elit, sed do
eiusmod tempor 2014 World ut
labore et dolore magna aliqua. Ut

4w+ <

®ee00 Karera ¥

25 Stylish Work Ouitfit
Ideas....(or outfits that
don't scream "l am a
stay-at-home mom)

Added

25 Stylish Work Quitfit Ideas....(or
outfits that don't scream "l am a
stay-at-home mom).

Ut labore et dolore magna aliqua. Ut

4 w + =
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Sketched it!

Technology which is transforming your photo in
illustration,opening the new skylines of personal ization in
the Net.We will make this technology possible using the
app.




’

Technology which is transforming your photo in
| illustration, opening the new skylines of personal
| ization in the Net. We will make this technology
possible using the app.

Author: Sponge Digital & Design
Wwww.sponge.com.ua

More than one hundred
graphic elements

LR
AN 2
[

& 8 & a
a8~ .
E ~

In a moment your photo is
transforming to unique digital picture.
User is becoming an owner of
engaging portrait. It seems

that inside of app there is

thousands of painters.
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Inna Murzin

APP Ul /JUX DESIGN

Voice Pozzy

Voice Pozzy is an unusual app. We haven't seen any
similar applications. With Voice Pozzy the users can record
all the interesting sounds around them and share with
other users. For example, you can record music of a
street band or a lecture of a professor. The app has been
released in beta version. We are trying to find a market
niche.




Ao

VOICEPOZZY IS AN INNOVATIVE APPLICATION ESPECIALLY
DESIGNED TO BECOME A GUIDE AROUND YOUR CITY

ALL SOUNDS
IN YOUR PHONE




LOGIN AT FIRST NAVIGATION

USE THE SIDE BAR FOR
LOGIN TO ALLOW PEOPLE QUICK NAVIGATION
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CREATE

LET THE OTHER USER TO HEAR
YOU. CREATE YOUR OWN
TRACKS AND GET LIKES

WINTER IS
COMING N Start recording
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Tubik Studio

APP Ul /JUX DESIGN

Animation Set 2015 v1.0

This is a collection of the most interesting design solutions
from the projects and concepts designed by Sergii Valiukh,
combining the colorful flat style and the lively approach
that allows creating interesting motion effects for the
interface elements and interactions. Sergii is the CEO and
Art Director of Tubik Studio and is passionate about solving
design tasks and creating cool unique concepts.
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Pinterest Concept Dark Version

The designer always uses Pinterest app, and he has
always wanted to try to do it in dark colors and a bit
modified.

Oleg Toptalov




Discover and save creative ideas

Web design




Dribbble.com

Shoes brand shop

ﬁ ®. Viktor Vorobyev
' Oleg Toptalov

Related Pins
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APP Ul /JUX DESIGN

Rhyme App

The development of multifunctional app and website for
online magazine about hip-hop culture, the journal of the
rhyme. Journal of the rhyme is not just a glossy magazine,
telling the reader about modern hip-hop culture in Russia.
This idea, which unites creative people. The creators,
whose desire to create is much stronger than the life
circumstances and excuses every day.

Creating a web site project and application for a magazine
Rhyme Magazine was very interesting. Beginning

the project can be attributed to mid-January 2016. In
the design process, we identified key factors of user
interaction, as a result, the website and app have become
more

IMATI
L'ONE  RAY JUST
ARENA
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Verso - Digital Magazine

Verso is a digital magazine featuring 7 articles and
interviews about the future reading experience. With
the increase in popularity of digital reading and ebooks,
designers face new challenges. How do new technology
affect design, and how can we as designers benefit from
the development of digital media?

The magazine discusses legibility on screen, how ebooks
inspires print books to get better, new possibilities for
interactive reading, and much more. The design concept
is based on a "sneak peek’ of what's coming next, by
showing a little bit of the next article at the right hand
side of the screen. The alternating background between
the two colors, orange and grey, represents the contrast
between digital and analog.
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Totus

/ Design Agency: iSavelev /

Totus is an on-demand apps provider that help users get
things fast and quickly. This app is on-demand laundry
delivery, kinda like uber for laundry.It will start soon in
Kuala Lumpur, Singapore, Hong Kong.

Totus had to be quite simple for user. Design includes tens
of screens but user doesn't care about it, all he needs - is
on one simple screen - select options and push your order,
now you can be sure all things are nearly done. No extra
steps and nowhere else you have to go to drop off or pick
up.

"I prefer minimalism. | love simple things and useful space.

Think it is all to achieve a good result in a user experience.
That is the main point. Then goes visual design.

There are too much things | see daily to get inspired,
thousands of pixels and tens of design communities, so |
can't say exactly who are my inspirations." by the designer.

Totus

Igor Savelev

Office and Study | APP

163
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On-Demand Laundry
Pickup & Delivery

Totus is on-demand
laundry delivery, kinda
like uber for laundry.

Time is precious.
No extra steps and
nowhere else you
have to go to drop
off or pick up.

Cleaning S

o

oy -

@ Oﬁ‘:ce and Study {\PPJ
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— Areyou a
driver?

.
* —
Prp———— T -
= Order Process L]

The city needs
you more than
you need the

city.

Deliver to the laundry

— On-Demand
Laundry Pickup
& Delivery

Office and Study | APP | 75



Zhenya Rynzhuk

Art director

7e6 | Office and Study || APP]
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Mail.ru Application Redesign

Our version of mail.ruapplication includes inbox and
smart attachments, where all your files will be organized
in the best way with different swipe-filters, and also
you can always choose the view of your inbox grid.
Simple stricture, user-friendly interfaces and comfortable
functionality help you to use your inbox and keep all your
documents in one place!

Mail.ru redesign

So Just loak ® zhenyaryemailru
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Featured  Inbox®

Gregory Mann

Zhenya Rynzhuk
Ron Clark

Artem Golubtsov
Seriol ments
Lana Banana

Cat Clark

Q X

Sent Archive Amanda Brodson

To: me

Hi there! | just want to invite you to my birthday
party, where | could tell you all my latest stories
and give you my new album! it would be great,

really!
-M' [

Thank you.

e zhenyary@mail.ru
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Project Management App

/ Client: Neel art

Get work done smarter with new project management
app (name is confidential). It is a powerful tool to improve
your project planning and team collaboration. With
comprehensive task management and easy to analyze
graphs, it is perfect for all your project scheduling needs
and to make your life EASY POWERFUL USER FRIENDLY.

9

Project Management

easy . powerful . user friendly

Prakhar Neel Sharma

warma ,a designer

g ging
al products to almost

e physical space.

“Office and Study || APP| 769



APP pages

Project Management

easy . powerful . user friendly

Intro.

.Dashboard.
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Walkthrough.
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.Sign in.
o

Tracking.

ck all your task updates o

Prafessional

October 1723
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|

Tasks Summary

~
~

.Sidemenu.

Very elegant and simple sidemenu to understand
better. At the bottom added section for a very quick
notification and navigation to go there instantly

Icons

APP pages

~






WEB Ul /UX DESIGN

BBC RADIO Website Redesign

| love listening to BBC radio, especially dance stations such
as BBC Radio1 and BBC Radio 1-Extra. Current website
has good usability, but when | opened him for the first
time - it was difficult to understand interface. | decided to
create a simple minimalistic brand design website for BBC
Radio. | have included only the top-rated radio station. The
basic idea became a quick and easy access to music and
favorite artists. Nothing else is necessary to search, just
need to follow from page to page, enjoy the music and
view the photos of your favorite artists and listening to
exclusive mixes.

| am a supporter of the association and as simple as
possible. No matter it is a device, program or website.
Sometimes hard to understand simplicity.

| took a simple 5x4 grid for the website. It is universal |
think. Page is always divided to 5 columns by 20% and 4
rows by 25%.

Alex Yurkov




Minimalistic interface of
selecting a radio station. Hover
effect of station is show a DJ
on air.




B. TRAITS

Radiostation

6/20

The user goes to playing
DJ page after selecting the
station. He can see photos and
information about artist here.




Artist

STEVE ANGELLO

STEVE ANGELLO

STEVE
ANGELLO

STEVE ANGELLO

o




INTRODUCE

Incase Brand Strategy & eCommerce
Design

BASIC

incase engaged BASIC to help them create a new
overarching communication strategy, e-commerce platform
and global campaign toolkit in an effort to recapture the
mind-share of an evolving market. 'Designed for You.'
created the perfect opportunity for us to stay true to the
founding principles behind Incase's brand, while bringing a
human element and personality to their consumer.

DES/GNED EoR ACT/ON




Design process

We created two custom
typefaces to represent the
new visual direction for Incase
by creating an ownable brand
font pairing that balanced grit
with perfection.

EINITIO,
PES/GNED PEFINITION

FOR YUY

THE APPROACY

With "Designed for You', we
wanted to showcase exactly
what Incase products are
made for, that being real
life situations. From custom
typography and a hand
crafted script (based on the
handwriting of Incase's Moses
Aipa) to introducing lifestyle
photography into the creative
for the first time, our direction
was focused on creating
a system that felt candid,
human and portrayed "real life"
situations giving context to
the function and beauty of the
product.




Products Devices Designed For [Ncase Feotured

SYNDCT

Paul Rodriguez

Professional Skateboarder
B www.prod8d.com

- -

“One of the most
dominate forces in
skateboarding”

A Finely Tuned Collection

The ICON
Sleeve with
TENSAERLITE

Sweat The Details

SYNDCT

We designed the site using
a modular framework, so
that each page could be
customized using the same
featured sections. This allows

EO Hardshell
Roller

the marketing and design
team at Incase to easily curate
and populate content for each
section of the website, while
still making each page unique.
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WEB Ul /UX DESIGN

A Conceptual Vintage Design for a
Chocolate Brand

There were many chocolate and sweets stores opening at
that time in our neighborhood, but they all lacked a good
brand identity and good photography. All this led us to
design a conceptual brand identity for a chocolate brand.

Preparing the material took some time because we
wanted everything to be vintage and we searched for
every piece for the photography project in different parts
of the city. When we gathered everything, we purchased
some beautiful handmade chocolates and we had a 2 day
photo shoot with them. After that we came up with some
logo sketches, asked a bunch of our friends to rate the
logos and then we chose one of them. Then we did the
brand identity based on everything that we had.

At last but not least we created a website design for the
brand. The website, like the other part of the project has a
vintage touch.

The chocolates that were purchased, each had a different
taste and we showed the ingredient used in each
chocolate by a sketch type image.

Also there are different parts to this website, like how
the chocolates are made or how the ingredients are
manufactured.



U EYr
Look Book Contact About GOODS Macaron  Biskuit

Coffee is a brewed

beverage prepared from the

roasted or baked seeds of
several species of an ..

i

Schokolade

choose your language Deutsch | English URBAN GOODS Copyright 2014, Aleph Corporation
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Cafe, Book , Gallery
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Chocolate

(©]

PHOTOGRAPHY
CATALOGUE
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Chocolate is a typically sweet
usually brown, food preparation of Theobroma cacao seeds, roasted and ground,
often flavored, as with vanilla. It is made in the form of a liquid, paste or in a block or used as a flavoring ingredi-
ent in other sweet foods. Cacao has been cultivated by many cultures for .. (e

,,,,,,, g ——

VINTAGE TOOLS
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Andrej Krajcir
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WEB Ul /JUX DESIGN

Brix

Andrej Kraj ir Web/UI designer and typography enthusiast.
Andrej is the founder of a small agency named Marvin
digital which is located in Slovakia. Marvin digital mainly
focuses at attractive, simple and intuitive design.

+B+
Ryl

d




Web

BRIX

Brand & web design

Grown for {lavour
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CROWD

;

&
CROWD

CROWD is a studio based in
Barcelona and London. It help
companies build and define their
brand, working from concept to
user experience.

By using creativity, design and
development, they shape their
ideas and provide the correct voice
and tools to connect with the post-
consumer world.

In one sentence, CROWD could
be defined as “the perfect
combination of branding, design
and programming in the same
team.” They produce solid projects
with strong identities, perfectly
developed

786 | Further Reading || WEB |

WEB Ul /UX DESIGN

OFFF Festival 2015

/ Client; OFFF Festival /

01 — What is it?

The OFFF Festival was born a decade ago as a post-digital
era festival. It has earned recognition around the world
since then.

It's a combination of Offline/Online designers, Motion
Designers, Thinkers, Sound Designers, Graphic Designers,
Theorists, Developers, Students, and many others, who
participate and get inspired in a three day of conferences
and workshops.

For its 15th Anniversary they asked for a new website and
iOS and android App to keep evolving the original concept.

02 — Which was the concept?

The Offf Festival needs to be updated as it's bound with
technologies, it has to be coherent the whole idea and
platform with what they are showing to the world. We
started making the website and Apps matched with all the
elements of its brand and communication.

In this last edition we wanted to keep the attendees
informed by giving them some additional information about
the speakers. For that, we include in the artist's profiles
some percentages labeling the types of projects, the year
of foundation, location, renowned projects and clients. The
aim was to take the speaker closer to the crowd and make
the audience feel identified with the lecturer by comparing
with themselves.

We shaped that creating a screening concept with,




besides all the information related to the artists, the event
staging and the schedule projected during the festival.

03 — How did you do that?

We develop the whole idea, the Art Direction and the
technical development of the website, Apps and videos.
We recompile in-house the information of the artists with
the help of the Offf Team.

NEXT
ARTIST

FUTURE DELUXE

VA /A
1/ \"ku__‘f‘
Vvl




Web

MAY 28 - 18:45

RELATED
ARTISTS




WEB Ul /UX DESIGN

PVODEV.COM

PVODEV is a personal branding of the developer Pavel
Osmatchko.The style needed to be minimalistic, flat,
simple, easily recognizable and memorable.

Minimalism, blend and restraint are the main features of
the brand identity. The elements

of the logo appearing in a random order are used
separately for decorating paperwork

and other things. The logo consists of the picture mark and
the PVODEV name.

The mark is a square constructor. It is a some modification
of the letters PVO.

Or]  pvobev

BASOV DESIGN

BASOV DESIGN
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Normal

Normal

Normal

Normal

Unchecked Box
© Checked Box

© Selected Radio Bution

Unselected Rado Bution

Over

Qver

PVODEV USER INTERFACE

Input Box

Normal v

Over ~

Option #1

Option #2

Option 83

HEADER

Lorem ipsum dolor Sit amet, Consectetuer adipiscing eiit. Aenean commodo iguia eget
dolor. Aenean massa. Cum socits natoque penatibus et magnis dis parturient montes,
nascetur noiculus mus.

SUBHEADER

Utricies nec, pelientesque eu, pretium quis, sam. Nulla consequat massa quis enim
Donec pede justo, fringlla vel, aliquet nec, vulputate eget, arcu. In enim Justo, rhoncus.ut,
imperdiet a. venenatis vitae. justo. Nullam dictum felis eu pede Molis pretium. Integer
tincidunt, this is text fink.

]
b

I'm a tooltip! n-20

21-30

First Tab 5 T u

Morbl matlls ullamcorper veill. Phasellus gravida semper mist. Nufiam vel sem.
Pellentesque libero tortor. tincidunt et. TACKIUNT eget, semper nec. quam. Sed
hendrerit. Morbi ac felis. Nunc egestas, augue at pellentesqué IA0reet. feiis #os
vehicula leo. at malesuada velit leo quis pede

POST TITLE

Nunc egestas, augue at pelientesque
taoreet. feks eros vehicuia leo. at
malesuaca veit leo quis pede. Donec
intercum, metus et hendrert aliquet.
dolor diam sagitis liguia.




Jaromir Kveton

Jaromir Kveton is a 22 year old des
igner and student, passionate abou
t web design, graphic design, and il
lustration. He currently works in Pe
rspective Digital, a dig
ased in Berlin. Despite his young a
ge, he can already offer 7 years of
experience and a portfolio backed u
p with big brands from ail over the

| agency b

world. He loves what he does whic
h is why he is driven to go far beyo
nd the predictable and ordinary.
Jaromir grew up with a pencil in on
e hand and a brush in the other, so
manual skills serve as a solid found
ation of his graphic work. His work
tends to be simple, minimalistic, a
nd heavily inspired by modern art a
nd graphic design of the 20th cent
ury.

foz [Further Peading
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WEB Ul /JUX DESIGN

Mercedes Benz Microsite Concept

The microsite is designed for an email campaign that
encourages people to sign up for a test drive with one of
the Mercedes Benz cars. Those interested are navigated
to this page where they can hand-pick the car, fill in only
the most necessary information, and choose the meeting
point.

The design is very simple and minimalistic. The aim wasn't
to follow Mercedes Benz official fonts and colors but to
communicate the company's mission and brand values
like high quality, power, speed, and luxury. That's why the
microsite is based on dark colors, visually stunning photos,
strong typography and has no icons.

The whole process of setting up a test drive is designed
to be as simple and intuitive as possible. It takes place in
three basic steps. First, you browse through a catalogue
of cars including interesting details, special benefits,
technical specifications, and photos to choose the model
you want to try out. The second step presents a simple
form that asks for basic personal information: full name,
address, and email. That's the required minimum to set
up the appointment and the amount that shouldn't drive
people away. In the last step, you choose the place where
you want to pick up the vehicle. And that's it. Now it's up
to Mercedes Benz to reach out and arrange the test drive.



All the available cars in
stunning photos and horizontal
scrolling. You can select the
one you want to test straight
away or explore the details.

Close detois Share

CLS
Coupé

The impressive new generation of the CLS
Coupé offers fascinating design and technical
innovations.

Design

> details sections offers a
een divided into two halves.

The image on the left changes
according to the content
on the right. Whether it's
additional information about
the vehicle, special highlights
or reviews, the visual image
changes accordingly



Ekrem Ates

heir core is built on User
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WEB Ul /UX DESIGN

IKEA Redesign Ul & UX Design

It all started when | visited IKEA Store in Istanbul. | needed
to buy some stuff for my home. When | was looking
around the store | really liked a sofa and then immediately
wanted to buy it but they said they don't have the new
one in the store and | should order it on the internet.
After that, | entered their website to order the sofa and
then | realized that they must renew their website as
soon as possible. | just forgot the sofa for a moment and
thought about redesigning Ikea the weekend. We know
IKEA that produces simple and useful products. They also
look so good. But their web store looks more like another
company.

It took a week to design the main pages of the website.
My goal for this project was giving a fresh and new look
to the one of the largest furniture retailers in the world. |
used lots of white spaces and clean elements for making
a cool looking website for Swedish company. | couldn't
imagine how popular this project would be but as | can
see now, | think everyone had the same opinion about
how old IKEA's online store is and how unrepresentative
for the company’s image.
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GET YOUR IKEA CATALOG ANYWHERE WITH

IKEA CATALOG APP

FOR TABLETS
-~ — & SMARTPHONES

STYLISH
KITCHENS

NEED HELP?

ASK ANNA

ASK NOW —

CATALOGUES CUSTOMER RELATIONS NEWS ROOM THIS IS IKEA WORKING WITH IKEA HELP
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HAY

HAY was founded in 2002 and the furniture collection
[ was launched at IMM Cologne in 2003. HAY's ambition
| is to encourage Danish furniture design's return to
the innovative greatness of the 1950's and 1960’s in a
contemporary context.

HAY operates in the field between architecture and fashion
bringing the statics from architecture and the dynamics
from fashion.

This is a proposal for a new website.

Emanuele Cecini

Emanuele Cecini is an Italian
Multidisciplinary Designer who
works across a broad spectrum
of media and fields. He has
been living and working in Milan,
London, Copenhagen, Frankfurt,
San Francisco and New vhere
he collaborated with a ange
of skilled partners. He creates

strong and effective designs, with
a simple and clean aesthetic and a
meticulous attention to detail.

7og [ Further Reading || WEB |







Online Shop
WWW.HAYSHOP.DK

R R LS
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Egor Tatarenko

Egor Tatarenko is

production

opportunities and

WEB Ul /UX DESIGN

Non Stop Energy Drink Website

/ Client: Novie Producty (Non Stop energy drink) Production: Studio 7 /

As usual, this project was started as big multimedia
campaign to advertise new local Non Stop brand energy
drink line. It was divided by its purpose: some for the day
use, while you jogging through the city, another for the
"night life".

So | was asked to think about some game mechanic, to
advertise effectively this divide in a new product line. After
a few days | came back with an idea, game mechanics and
sketches of the interactive website, were user could fly
through a stylized CG cities streets and collect cans. Time
of the day in this game was synchronized with the real
time. It was met great.

But, as usual, after consideration of the time and resource
difficulties it was simplified to basic visual interaction. So |
made a CGI of the two cities in two video files that play in
the background, while user can switch between day and
night time. So this is a very much simplified version of the
big approach in interactive web design.




ABOUT US

CONTACTS
21601, .kt
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There ore many voriotions of possoges of Lerem Ipsum
ovailoble. but the majority hove sutered citeration in some
form, by injected humour, or randomised words which dan't keok
even slightly believobia, If you are going to use o passage of
Lorem Ipsum, you need lo be sure thers isnt anything
embarrassing hicden in the middie of taxt. All the Lorem Ipsum
@enerotors on the internet tend to repeat predefined chunks as
necessary, making this the first trus generator on the Intemet. it




WEB Ul /UX DESIGN

Geospace

Geospace is a responsive concept for an unusual
navigation designed from scratch at Webflow.

The main idea of the concept is to show another way
to navigation for content, especially for responsive
resolutions, valorizing the big images, editorial's article
formats, big heading, and variations of typography and Ul
elements such as infographics, data driven.

Therefore, | showed three distinct subjects, without
relations each other, for instance: Space Travel, Brazilian
Primitive Natives and The king of deep oceans "The
Sharks”

With just simple clicks, you can navigate for the content
without a break in the user experience.

| hope inspire designers to create different kind of digital
interfaces, with focusing in a break the sameness and
show interesting things on the web.

The idea is showing 3 kind of different subject, using
interactions and transitions to surprise the user for the
simplicity of navigation.

Just a mouse-over and one click, the user can consume
the content, exploring different ways of data visualization.

Joao Paulo Teixeira

Further Reading |
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SPAGE :
LUNACY

Duis cursus, mi quis viverra ornare, eros
dolor interdum nulla, ut commodo diam
libero vitae erat.

I orem ipsum dol
Quisque dignissi

sed felis accums:

b

fringilla eget ligula

ultricies tincidun feuy

erdum leo et maxi

tudin. Mauris vest

Why you
fluctuates
on the moon?

AENEAN EU LEO
QUAMENTE

GREAT WHITE SHARK

THE
SHARK
FACTS

Duis cursus, mi quis viverra ornare, eros
dolor interdum nulla, ut commodo diam
libero vitae erat.

P hasellus mi est, fringilla eget ligula imperdiet, vestibulum
sollicitudin nunc. Sed ultricies tincidunt feugiat

Aenean lacinia bibendum nulla sed consectetur. Aenean eu leo
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) KOKONUT  weioronutusiocom

Kokonut Studio

Kokonut Studio is an independent
and creative Mexican studio driven
by their love for fun and their desire
to innovate in digital experiences.
Focused on merge and create a

link between virtual and real world,
Kokonut Studio strives to create
new, fresh, highly-entertaining
experiences based upon the unique
capabilfities of mobile devices and
their ability to bring users and their
world together.

WEB Ul /UX DESIGN

Nauticalir Web

/ Project Mana

Designer. Adén Careta /

ger: Ernesto Magana Lead Programmer: Kevin Elorza

NauticaLir is a successful sport retailer in Mexico City;
they reach to Kokonut Studio looking for a digital solution
that solves the need to be intelligently designed to stay
consistent with their brand and represent Nautica's
business in a professional way empowering their online
strategy.

Inspired by the freedom of the sea and the organic forms
of the waves, Kokonut Studio developed a single scroll
website adding contextual effects for desktop and mobile
navigation, communicating and improving the commercial
experience of “surfing” between the company products
and services.

[




WELCOME TO

NAUTICALIR

Lorem ipsum dolor sit amet, consectetur adipiscing elit Fusce laoreet vitae

dolor eu porttitor. Mauris nisl elit, auctor eget eleifend quis. cursus non au
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Bugaboo.com

Bugaboo is @ Dutch mobility brand that revolutionised the
world of stroller design 15 years ago and continues to do
so today. As part of an ongoing relationship Amsterdam-
based design studio Momkai created and designed the
new Bugaboo.com. The website launched in 2014 in 13
languages, allowing parents around the globe to discover
the world of Bugaboo.

Bugaboo's brand identity has been translated to the digital
platform using easy-to-navigate drop-down menus and
interactive images which guide users through all Bugaboo
products. A characteristic choice of bold fonts reinforces
the Bugaboo brand while the colour schemes relates to
the signature colours of the various strollers. The brand's
main proof points emphasize the key message of mobility
on each product page.

An interactive configurator with 3D models allows
customers to discover the products from every angle and
completely customize them. Simply change the colour of
the fabrics, add accessories or view pre-set configurations.
When the consumer has found their set up; the strollers
can be ordered straight from the site.

In addition to the product experience and shop, the
website provides useful tips and tricks, how-to videos and
inspirational stories on dedicated and responsive scroll-
down pages. Whether seen from a desktop, tablet or
smartphone, the website adapts to the device in hand,
offering the best possible experience.



An interactive configurator
allows for full customization of
the product and lets the user
order straight from the site.

O

BUGABOO
BEE?

Total

$ 873.9@

The
All-Terrain
Stroller




BUGABOO DESIGN ICONS: MR. CHAIR ~ INTERVIEW
GOES BERLIN BY GEORGE MULHAUSER ANDREA ROSSO

spril 03, Places April 01, Design March 28, Lifestyle

The journal provides useful tips
and tricks, how-to-videos and
inspirational stories.

the collaboration

THE BEAUTY IS IN
THE DETAILS
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bugaboo by diesel seatliner  bugaboo by diesel footmuff bugaboo by diesel parasol
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Nike Tech Pack In-store App

During my work at Nike in 2014 | was asked to design a
Tech Pack in store app, shoppable lookbook that takes
you behind the design and inside the innovation of the
best gear of 2014. Like with all other projects, | rely
heavily on research. | studied previous Tech Pack projects,
photoshoots, visual language, products themselves. It all
helped me to distinguish a clear goal: design an app that
will be unique, 'artsy', modern in terms of graphic design,
photography, typography, even small details like icons.

INTRODUCE

Shakir Dzheyranov
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Somewhere - Creative Magazine

SOMEWHERE - Your guide on the most fashionable and
current events. Movies, music, fashion and Art - a variety
of topics for a variety of people.

The purpose of the project - the creation of a conceptual
prototype website using the most unconventional
approach to its development.

EREATIVIFY STYLE GUIDE
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of my end s you The DEA wil co a sweep cant say
when, could bo any time.

Well | guess that's it Partig thaughts of which | have
twou Frst: a8 | said 111 harcle the legacy costs ot of
my 0 30 you won't have 10 worTy Sbat My guys
anymare. Second: the bug hande the (agecy costs out
ofmy end so you

READ MORE
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BLINKING 'BEEN
VOCANS SUPER
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ENTERTAINMENT | 12032014 |
ALEX NAVARRO

Well, | guess that's . Parerg thoughts of
which | have twe First: as | ea (1| hancle the
logacy costs out of my enct 30 you wen't heve
10 worry sbaut my Quys

anymore, Secordt the bug handle the legacy
costs out f My and 10 you. The DEA wil do
‘SHeen Can't 53y when, could be any time.

But youneed 1o get it outof there somner
rather than later. Alright. Just get the bug.
Walter

Wl | Quess that's 1t my end so you won't
Rave ta worry about my Guys

anymore



Prakhar Neel Sharma

Prakhar Neel Sharma ,a designer
born and raised Indore, India
where he works with the incredibly
talented team at Helpkarma. He
struggles to find the perfect 'job
title', but likes to explain himself as
designer and maker. He will always
design and create things, ranging
from digital products to almost
everything in the physical space
He is primarily motivated by solving
problems and always questioning
the status quo, which leads him
to a lot of exciting challenges and
projects most of the time.

He always has a simple and

profound concept. Do your best
and the rest will follow. If you do

great work, clients will follow you
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WEB Ul /UX DESIGN

Project 1

Fabinarish Web Catalogue

Website for online furniture selling. | designed it to make it
more user friendly and more content focused.

Project 2
Best Cuisines

One page website for best cuisines. Select food and know
about chef who will prepare your best cuisines.

Project 3

NDTV Dashboard

Dashboard for NDTV website, we cover important
information here to make it more available to common
people and to connect it with commuters. | used dark
color to give a slightly classy look.

A

BEST CuIsings
-

sh | Online furniture selling
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offers a
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effective and long
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Project 1 Web
Fabinarish T
Web

Catalogue

Bentwood Side Table, genuinely Touch of Modern: Complex
smart and better wood furniture (Combo pack)

atian Tablc and Design for
patsionate

Get Ready For Antiques

Iy
—ﬂ.
jo;

0
<@
O,
C

Nesting Tables: Rift Oak - Touch of Modern: Complex Sekretar Flatmate - A new Office Furniture New York
Modern Restle wood furniture (Combo pack) Compact Workstation Design and Style

+ Add to cart

$80.59

Offer Today only
$55.45 x> $95.54 @ $50.00 $45.44




Web Project 2
Best Cuisines

BOOK A TABLE

Today’s Speeial

OPENING TIMES SUBSCRIBE US

»EsT cutsings

Menu

Fried Snacks (Sterter)

"X

P
220 | Further Reading /| WEB



NDTV Dashboard




tequilarapido.

tequilarapido

tequilarapido, the recreative digital
agency!

By applying our engaging ideas and
experience, we create new forums
for expression that bring brands
together with their audience in a

different way.

The transition towards digital
media has led to a proliferation of
sources of creativity: in a world
of netwaorks, audiences, data,
technology, design and style-
mixing, recreativity is about
identifying, combining and boosting
these new creative codes.

722 [Further Reacing|
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WEB Ul /UX DESIGN

Dashboard ENGIE - Tennis au

Féminin

/ Project Manager: Maél Berkouk Web Developer: Sébastien Muller
Web Designer: Pauline Arnaud Front-end Developer: Bérangére Demogue

Front-end Developer: David Lejeune Front-end Developer: Diego Guzman
Account Manager: Philippe Gauché /

ENGIE has been the leading sponsor of a professional
women's tennis team since 1992, with its brand “Tennis
au Féminin”

The group wants to promote its ENGIE tennis team in an
innovative way and by engaging its community in the long
run. tequilarapido achieved a smart interface displaying
social and sport data of the best WTA players in the ENGIE
team. tequilarapido’s goal was to give the brand a new
dimension to ENGIE's sponsoring actions with a dedicated
platform. The Tennis au Féminin dashboard works in a
synergy with the classic social ecosystem of the brand and
mixes Data Visualisation, Smart Data, and Social Media.
We adapted a strategy that consisted of creating a real
link between professional female tennis players and their
fans. It allows their followers to follow their performances
on the field, on their day-to-day life but also being able to
interact with them.

The website is composed of three different parts:

-The Dashboard: It highlights the best social posts of
players and their social performances, in an ergonomic
way, which happened on the ongoing week.

-The Social Walls: Two interactive Social Walls fetching
Instagram and Twitter publications of the Top 30 WTA and



of the ENGIE Team in real time.

.The event page: It is dedicated to a major tennis
tournament. It shows dedicated statistics and allows
fans to encourage their favorite players in real time during
tennis games As well as being part of the community by
being able to participate on the platform, and being able to
win special prizes.

Results:

366 040 interactions on the Tennis au Féminin Social
ecosystem since the Dashboard launched (81% of raise
compared to the same period the year before).

-More than 10 000 encouragements for Roland Garros ,

Wimbledon and the US Open 2015 on the event page.
Awards: Site Of the Day by Awaaards, Best Sport Website
by Webawards, and Gold Winner by W3 Awards in the
Sport Website category.

tequilarapido, the recreative digital agency!

By applying our engaging ideas and experience, we create
new forums for expression that bring brands together
with their audience in a different way. The transition
towards digital media has led to a proliferation of sources
of creativity: in a world of networks, audiences, data,
technology, design and style-mixing, recreativity is about
identifying, combining and boosting these new creative
codes.

LES PERF' DE LA TEAM ENGIE

#30

e

Caroline Garcia
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VICTOIRE
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WEB Ul /JUX DESIGN

Text Interactive

/ Branding: Krzysztof Zieba UX & Wireframing: Patryk Sobczak
Rafat Moty |

Visual Designer: Michat Kubalczyk Developmen

The needs associated with online content marketing
are only going to grow, which is reflected by Text
Interactive's varied offer. It includes everything from
creative copywriting to content creation services, aimed
at advertising studios, marketing agencies and website
owners - both as one-time gigs as well as a part of long-
term marketing strategies.

The provided content is original, interesting and what's
most important, has a proven track record of doing very
well in terms of SEQ. Text Interactive also comes in handy
when entering a new market abroad - the entire staff is
multilingual, allowing the content to be provided in various
languages - German, French, Spanish, Italian, Russian, or
obviously English - just to name a few. Translation services
are also available.

The goal of the site was to present the varied offer with
a more refined look & feel and more importantly, convert
visitors into paying customers.

text L=
Interactive



tworzymy skuteczne tresci

‘Wymyslamy, piszemy
i dostarczamy
wartoéciow tred¢ dla naszych Klientow
tworzymy skuteczne tresci

tworzymy
skuteczne

Wymyslamy, piszemy
i dostarczamy

wartodciowd tred¢ dla naszych kentiw




text
interactive

tworzymy skuteczne tresci

Sprawdi oferte

Wymyslamy, piszemy
i dostarczamy
warto$ciowq tres¢ dia naszych klientow

Rotmy 10 W fezyky polSkim | s2e4cu 1ykach DXy anglelskim

Dostarczamy
teksty SEO

Content
marketing

Teksty na
strony WWw

oy mat 200ty
Praygotowujemy teksty SEO w trzech odmianach:

s opartego na ob

Dobra i skuteczna tre$é

jest niezbednym skfadnikiem sukcesu
wszelkich dziatari online

o o srukaya Twos Khencs, 3 Googl nagradzs wysckirms posyciey w wyvkach
ysnkivan.

Lacaymy 1 2apewniamy 1o crege nis maglaby 16wt nawet wieks
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WEB Ul /JUX DESIGN

Official Showcase Website for
Adobe

Serge Vasil was commissioned by Adobe to design a fully
responsive website for a fictitious brand to showcase new
Adobe Photoshop and Adobe Dreamweaver from the 2015
release of Creative Cloud. The objective was to design a
logotype, use new features and functions of the upgraded
Adobe Photoshop, incorporate certain Bootstrap features
like a dropdown, video player, use fonts exclusively from
Adobe Typekit and to select relevant imagery on Behance
for the project.

Fa\

Adobe

VERMILION

Serge Vasil



Web

VERMILION FASHION TRAVEL ART FOOD

EDITOR'S CHOICE

QUEEN
OF FLORA

TEJAL PATNI

READ MORE

UOIYSE]

COLOR ME
COMPLEN

Catch up on the katest. from makeup
secrets to behind-the-scenes shop talk 1o
lis. These are the books

top model tell.

Bold hair treatments step out of the shadows gracing the coffeetables of clued-in

See your favorite trend-setters transformed. fashionistas this season.

READ MORE

MAGICAL INSTANBUL

MORE THAN MINARETS

PERTRAMP

Sure. the Greeks found Istanbul olluring. And the

Pe s. The Romans. The Venet d the
st T BLISSFUL BOARDWALKS LEAD

TO REAL RELAXATION

Ottomans. But what's in it for you? Marvel at mosoics
and palaces by day - and after a breathtaking sunset
let loose in the vibrant nightciub scene. And the people?
The peaple are fabulous.

MARIA GRONLUND PATRICK SEYMOUR

/
- ; .
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BLISSFUL BOARDWALKS LEAD
TO REAL RELAXATION

MARIA GRONLUND PATRICK SEYMOUR

BORSI BREARS
THROUGIE

ANTONI TUDISCQ SEBASTIAN ANDAUR ERTOMIR Just

READ MORE

OLD FOODS NEW WAYS: TASTE TSUNAMI = EMPIRICAL — PEOPLE FOOD — PLEASED PALATE —
CUTTING-EDGE RESTAURANTS ‘SAN FRANCISCO NEW YORK CITY CHICAGO SEATTLE

VERMILION

Enter your
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WEB Ul /UX DESIGN

TimeShift165

TimeShift165 is a Digital & Interactive Fan Artwork
inspired by the exception al story of a unique French
car: the Delahaye 165. Built in 1938, the single copy
of this retro-futuristic cabriolet almost disappeared
but was saved on the edge by Peter Mullin in 1985.

Aiming at creating an immersive experience with the
165. WebGL game was a tribute to the Delahaye and
reference to 80's Racing Game such as Out Run. A new
way to drive the roadster was created by connecting
mobile with desktop to use it as a real interactive wheel.

An online contest was organized and the 165 best drivers
were listed.

From a technical point of view, the connection between
mobile and desktop was achieved using Socket.
io, based on a node server. It was fun and rewarding
creating the game from scratch using the Three.js library;

The transition between modes was one of the more
notable challenges: it was achieved using a custom post-
processing shader that had the three scenes renders
as inputs and, depending on the user's actions, would
transition towards the corresponding scene. In order to
animate this transition, a fourth input was added - an
image - in which the red and green values contained
the requested scene and animation progress data. This
allowed a large number of concurrent transitions to take
place.
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CHECK YOUR RANK
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WEB Ul /UX DESIGN

beetox.ru

beetox.ru is a website which Vyacheslav Dronov has
designed for himself.

K/
Vyacheslav Dronov

DIGITAL & AUDIOVISUAL
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KPYACCAH

PoxaecTBREeHCKOE MEHID

CBEXHH
KPYACCAH

HAII HHTPBEP

01

BRYC H SPOMAT CEERED LI EURNIOO XMEHPHOID D EUensE
CMENIMEJETCH € HAMMM BEANKDIET NN HCTIPECCo M Bapxa The TR
CTICHeHSIM M OAOKD N, CBEPRY HAIIKTOK YEPIBIEN BIGHTHAMN

CAWBKIMH ¥ MYCKATUMM OpEXON

KO®EUHBIE CTAHIUHH

Web



APP Ul /UX DESIGN

SUNNY - Dashboard Ul Design

The idea was to create an application for bloggers to let
them share stories about their summer vacations, travels,
share photos and everything that is related to the summer,
I ' wanted to create an interface that would look maximum
clean, warm, fresh, sunny and fun. Application also lets
people to communicate, discuss their stories and to check
the statistics of each article. This is the place where people
can keep their warmest memories about the summer.

|

Max Dmytriv

Max Dmytriv is 8 web d
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Future Editions
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